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Until just a few years ago,
the teeny Coweta County

town of Senoia was srtanﬁmﬁ

still. Only a few businesses *

mained on Main Street, fuﬂt
traffic was at a minimum and

commercial development was

largely nonexistent. And then
- something strange happened:

Hollywood got involved. -

> Lﬂngzume Senoia resment

- and movie production com-

.Rale h Smchos Atlanta,
struck a deal with the locals

A8 _,___:@h}tsmre-

Stﬂl'E dﬂWﬂtﬂWﬂ with histori-
cally accurate buildings. The
'HlStE}TlE Senoia Project re-
~ sulted in a new and improved
1‘* fSEnma with Main Street
-space for new retzﬂl shops -

md restaurants.

But that’s not to say ﬁha.t
ﬁénma pronounced “se-
noy”— has gone mamstrw
I{ather? it still feels as quamt
‘as they come. “

;S&l'lnla continuedonD5

pany Riverwood Studios, now

1

1 The brownstone 15 wﬂ:hln an 11-acre raslﬂe ntlal and miﬂd-usa W

ﬁevelaprnent off Main Street that will be used as a background for

. movies.

Nawnan-hasad intenur designer Jan'ue McPharsan of Hearth anr.l
Hﬂrnelntermrs deemrated the fﬂur-star}.f t;iwelllng




Saturday, July 10, 2010 - The Atlanta Journal-Constitution

RIIIRNIRIIIIIIIIPIND b}}}}}}}}} }}}}}}}}}}}}} }}}}}}} IIIIIIIIIIIIINY }}}}}}}}} }}*}}}}}ﬁ}}}}}}}}}}}}}}} }}}Hu}r}}}}}}3}}}}}}}}}}}}}}}}}}}’}}}}}}}}}} }}}}

Spomght
shines
on town

.Nﬂrﬂl‘&ﬂ Rﬁtﬂ@&llmm

pamﬂ:gg }*uur pmtuﬂ:ﬂ-

ple hgwe ‘-!Isliéd the hﬁmﬁ
sima itfnpemﬂmjuﬁe,

Tht Bﬁlﬂ GEﬂrgla Idea
Hﬁuﬁg, a corner unit in
a row of brownstones, is
a mw r&ﬁmed Eﬂlﬂ-

heen’ ra#ﬁarzeﬂ“andwsmmﬂm ant
| wine store. Vino Wong vwong@aic.com

Lqmbardl ane:l. Tlg{:h&
laa‘l' Eﬂﬁﬂﬂnp fir

Pmpmy an ﬂraﬂﬂm

dentmt and mixe Wﬁﬁ

“time is what deuelmaars aﬁ:s'mﬁng tor I St Mol Bt
es and home damr shops, a bakery and a

. Scott Tigchelaar

| Raleigh Studios — Atlanta.

Senoia’s Eathet the town

1is about 35 miles south

of Hartsfield J&Ekm In-
ternational . The
magazine alsn has a long
history with Peachtree
City-based Historical Con-
cepts, a leading Southern

' ""a'r'o}utEEtﬂraf ﬁrm that de-

signed the community.
Southern Living edi-

tor in chief Elsaanm: Griffin

sums it up this way: “This

development in Senoia

captures the magic of what
Southerners envision the
Southern ‘good life’ to be.”
After visiting the Idea
House, tourists can take
a trip through Mayber-
ryesque Main Street. An-
tiques and home decor
spots abound, intermixed
with a bakery and wine
shop. Locals mingle at the
Senoia Coffee Co., thear-
ea’s sole coffee spot for
drinks and light fare, or
rub elbows at one of Main
Street’s three restaurants, -
often the site of filming
for such TV Shuw:s as Life-

time’s “Drop Dead Diva.”

The streets are clean,
the pace is slow and ev-
eryone knows everyone.
And that’s just what makes
Senoia so darn special.
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